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Doug Richard : How To Start a Creative Business: The Jargon-free Guide for Creative Entrepreneurs before
purchasing it in order to gage whether or not it would be worth my time, and all praised How To Start a Creative
Business: The Jargon-free Guide for Creative Entrepreneurs:

0 of 0 people found the following review helpful. The questions are amazingBy CamiloGreat and useful book. free of
jargon and straight to the point.The questions are amazing to do a quick diagnostic the businessl of 1 people found the
following review helpful. Excellent BookBy sheriExcellent book. Easy read, very comprehensive and writer seems to
understand the mindset of the creative type person who would read this type of book.0 of 0 people found the following
review helpful. A Book | Will Use...By D. CooperWell written and organized in alogica order for me. | found the
information to be understandabl e because as the sub-title proclaims, "jargon free", no big Lawyer speak :-)

This book is an invaluable resource for any creative with a great business idea. Starting your own business does not
need to be a complicated and daunting process and serial entrepreneur, Dragon's Den investor and business educator
Doug Richard, shows you how. He sets out a ten-point plan teaching creatives how to shape their startup business into
asuccess. Written in plain English, without the dense text and technical jargon of other business books, and illustrated
with visual cuesto help the message stick, Doug's practical adviceis accessibleto all. Real-life case studies are
interspersed throughout from successful creative startups that include, Tatty Devine, Paul Smith, Time Out and
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LoveFilm, which expand upon the theory and bring it to life. In 10 chapters, Doug asks the fundamental questions any
aspiring creative entrepreneur must answer. By following the questions from start to finish, and working through the
get your hands dirty activities, you will get the theory first and then apply that theory in a practical way to the real
world and your own business. By the time you reach the last question, you will have the foundation of avery solid
creative business. Y ou will answer: What do we do or need that people need or want? Who is our customer? Who is
our competition? What is our pricing model? And more! Doug walks you through the process for researching,
answering and, ultimately, overcoming the challenges posed by these questions for your own business plan. Whether
you are passionate about craft, design, advertising, antiques, film and video, music, performing arts, or any other
creative field, this fantastic guide will help you start your business today!

About the AuthorDoug Richard isa UK based Californian seria entrepreneur and angel investor. Richard came to
public prominence as a result of the BBC TV programme Dragons Den, where he appeared as a 'dragon’, or investor
in the first two series. He subsequently became known for the Richard Report, the Entrepreneur's Manifesto and
several other initiatives directed at improving UK support for startups and small businesses. Heis regularly invited to
appear on business initiatives and economic development pieces with some frequency on the BBC and financia news
networks. Doug has received a host of honours and awards during his career and was the first American to receive The
Queen's Award for Enterprise Promotion. Amongst others, he became afellow of the RSA and received an Honorary
Doctorate of the University of Essex for his contribution to entrepreneurship education. In 2008 Doug started School
for Startups through which he has educated nearly 20,000 startups on the skills required to be successful. In 2010
Doug started School for Creative Startups with the sole remit of teaching creative people how to turn their creative
hobbies into sustainable lifestyle businesses.



